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BRIEF  

CASE STUDY COMPETITION 2015 

 

 

COMPANY:   Zagrebačka pivovara d.o.o. 

 

FIELD:   Marketing 

 

CASE STUDY NAME: Žuja is making a viral video! 

 

 

CASE STUDY TOPIC DESCRIPTION:  

Ožujsko pivo, as Croatian beer no.1 and as the most active beer in the digital media, wants to 

continue with entertaining their fans. 

Making viral content is the biggest challenge of modern marketing and that is exactly what we 

are looking for from you - to make a video that will circle Croatia as well as the whole world! 

 

 

ADDITIONAL INFORMATION:  

ozujsko.com 

facebook.ozujsko.com 

facebook.com/promotions_guidelines.php 

twitter.com/ozujsko_pivo 

 

SOLUTION FORMAT: 

PowerPoint presentation, video, etc. 
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MANDATORY SOLUTION ITEMS:  

1. Research 

Before developing concrete creative solutions you need to conduct research of main 

target groups and divide them according to psychographic characteristics, for example: 

What type of content are they interested in? What type of content entertains them? 

What type of video would they share with their friends? 

Also, you need to conduct research about digital media through which the content 

could be broadcast and you need to be familiar with all the characterictics, advantages 

and disadvantages of digital media. 

 

2. Creative concept 

Your main task is to create a video scenario and try to visualy reperesent the creative 

concept. 

With every creative concept you need to submit arguments i.e. solution explanation. 

(Why is the video going to be viral) 

Maximum number of solutions is 3. 

 

3. Promotion plan/media mix 

After creating the video you need to create a promotion plan. 

You need to define the mix of digital media or networks through which the video will 

reach its scope. 

 

ADDITIONAL BENEFITS:  

Free Žuja for all finalists :) 

 

COORDINATOR: 

LUCIJA FILEŠ 

mail: lucija.files@estudent.hr 


